
Hilco Streambank is seeking o�ers for the intellectual property assets associated with the 
Bikram Yoga brand, as well as o�ers for certain adversary claims filed by the bankruptcy 
trustee overseeing the Bikram-a�liated bankruptcy estates against various individual and 
corporate defendants.

Bikram Yoga-related U.S. trademarks, domain 
names, U.S. copyrights, and teacher training 

and yoga instruction materials.

INTELLECTUAL PROPERTY
Claims in 7 adversary proceedings brought 
on behalf of the bankruptcy estates against 

various individual and corporate 
defendants.

ADVERSARY CLAIMS

February 8, 2022 at 3:00 p.m. Eastern / 
12:00 noon Pacific

BID DEADLINE
February 10, 2022 at 1:00 p.m. Eastern / 

10:00 a.m. Pacific

AUCTION

ACQUISITION OPPORTUNITY
INTELLECTUAL PROPERTY & BANKRUPTCY ADVERSARY CLAIMS
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BIKRAM YOGA: A TRAILBLAZING FITNESS AND 
WELLNESS PHENOMENOM
Popularized in the early 1970s, Bikram Yoga is a 
system of hot yoga practice that has become 
ubiquitous throughout the world, reaching a peak 
of more than 1,600 studios in 40 countries. The 
fixed sequence of 26 postures and 2 breathing 
exercises, combined with a heated room and 
elevated humidity, brings the yogi through an 
intense and invigorating 90-minute workout that 
connects body, mind, and spirit.

Throughout the decades, Bikram Yoga has 
become the internationally renowned standard for 
the hot yoga method. A relentlessly 
quality-controlled training methodology and 
undiluted class instruction dialogue have created 
a consistent cross-studio experience for the 
discerning yogi.

A BURGEONING YOGA MARKET: NUMEROUS PATHS 
TO MONETIZATION
The popularity of yoga has risen consistently worldwide. Today, there are more than 36 million 
yoga practitioners in the U.S.,1 up from 17 million in 2008.2 As of 2021, there are approximately 
42,000 Pilates and yoga studios in the U.S. servicing this exploding yoga appetite.3

Sales of yoga products including apparel, mats, water bottles, yoga blocks, and more have 
seen tremendous growth alongside yoga’s powerful rise in popularity in recent years. 
Companies hoping to successfully capitalize on this market will require a yoga brand like 
Bikram Yoga with strong awareness and market penetration.

BRANDED PRODUCTS AND APPAREL

1 David Lange “Yoga – Statistics & Facts,” Statista (Mar. 18, 2021).  

2 “Yoga Participation in the United States 2012-2020,” Statista (Apr. 26, 2016). 
3 “Pilates & Yoga Studios in the US – Number of Businesses 2003 – 2026,” IBISWorld (Mar. 15, 2021).
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In an e�ort to control the quality and consistency of Bikram Yoga classes, certified instructors 
received more than 300 hours of training at dedicated 9-week teacher training conferences. 
Only students who completed this Bikram certification were authorized to teach at Bikram 
Yoga studios. This was the driving force for yoga students to attend a Bikram teacher training 
seminar. The process of delivering teacher training seminars, certifying, and recertifying 
students served as a fundamental product o�ered by the business. Typically, approximately 
450 trainees attended 2 teacher trainings annually. At $11,000 per trainee, income derived 
from teacher trainings accounted for a substantial portion of the Bikram Yoga business, which 
an enterprising acquirer would have the ability to reestablish with the available copyrighted 
training materials. 

TEACHER TRAINING

The United States yoga and Pilates studio market size as of 2021 is estimated at $10 billion.7 
An operator has the potential to leverage the uniquely recognizable Bikram Yoga brand to 
expand quickly and broadly throughout the United States. Bikram Yoga had reached every 
region in the United States, from Los Angeles to New York City and everywhere in between, 
with studios that, at one point, may have been either franchised or a�liated with the brand. 
While some of these studios may still exist, a buyer’s potential for expansion also extends to 
the integration of Bikram Yoga into existing fitness and yoga studios, hotels, spas, mobile 
classes, online or virtual practice spaces, and more.

YOGA STUDIOS

1 David Lange “Yoga – Statistics & Facts,” Statista (Mar. 18, 2021).  

2 “Yoga Participation in the United States 2012-2020,” Statista (Apr. 26, 2016). 
3 “Pilates & Yoga Studios in the US – Number of Businesses 2003 – 2026,” IBISWorld (Mar. 15, 2021).

YOGA APPAREL GLOBAL MARKET4 YOGA MAT GLOBAL MARKET5

Global yoga accessories market poised to grow by $4.99 billion from 2021-2025 at 
a CAGR of more than 6%.6

4  M. Shahbandeh, “Revenue of the Yoga Wear Market Worldwide from 2019 to 2025,” Statista (Sep. 15, 2021). 
5 “Yoga Mat Global Market Report 2021: COVID-19 Growth and Change,” The Business Research Company (July 2021).
6 “Global Yoga Accessories Market 2021-2025,” TechNavio (Apr. 2021).
7 “Pilates & Yoga Studios Industry in the US - Market Research Report,” IBISWorld (Oct. 29, 2021).
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The intellectual property assets go hand-in-hand with the teacher training seminars and 
the operational infrastructure of the business.

The bankruptcy trustee is also o�ering for sale her position as plainti� under 7 adversary 
proceedings brought on behalf of the bankruptcy estates, including an adversary claim 
against Bikram Choudhury individually. Additional proceedings are pending against other 
individual and corporate defendants for claims including breach of contract, fraudulent 
transfer, breach of fiduciary duty, violation of the bankruptcy automatic stay, conversion, and 
more. In these actions, the trustee alleges damages in excess of $13 million in the aggregate.

ADVERSARY CLAIMS

AVAILABLE ASSETS
INTELLECTUAL PROPERTY ASSETS

2 DOMAIN NAMES
Includes www.bikraminc.com and 
www.purebikramyoga.net 

Includes class instruction dialogue, 
yoga teacher training materials, 
Bikram’s Beginning Yoga Class text, 
and more.

9 REGISTERED  U.S. COPYRIGHTS

Includes “Bikram” and “Bikram Yoga”
7 REGISTERED TRADEMARKS
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SALE PROCESS

February 8, 2022 at 3:00 p.m. Eastern / 
12:00 noon Pacific

BID DEADLINE
February 10, 2022 at 1:00 p.m. Eastern / 

10:00 a.m. Pacific

AUCTION

Bikram’s Yoga College of India LP filed a voluntary Chapter 11 Bankruptcy petition in November 
of 2017. Its bankruptcy case is jointly administered with the bankruptcy cases of a�liated 
entities. The cases were converted to a Chapter 7 bankruptcy case in September 2020. The 
intellectual property assets and adversary proceedings are being administered by Robbin L. 
Itkin, as Chapter 7 bankruptcy trustee of the bankruptcy cases pending in the United States 
Bankruptcy Court for the Central District of California, Northern Division (the “Bankruptcy 
Court”). The sale will be subject to approval of the Bankruptcy Court. Parties interested in 
obtaining more information or making an o�er for some or all of the intellectual property assets 
and/or adversary claims should contact one of the Hilco Streambank representatives listed 
below. The founder of Bikram Yoga, Bikram Choudhury, is not a�liated with the Chapter 7 
trustee and has no authority to sell the assets in this o�ering. The Chapter 7 trustee is the 
seller and has the sole authority to sell the assets of these bankruptcy estates. Any sale of the 
assets shall be on an “as is where is” basis. Interested parties are responsible for conducting 
their own due diligence. Nothing set forth herein is a representation or warranty of any assets 
to be sold.

Richelle Kalnit
212-993-7214

rkalnit@hilcoglobal.com

Jordon Parker
719-821-0894

jparker@hilcoglobal.com

Gabe Fried
617-458-9355

gfried@hilcoglobal.com

www.hilcostreambank.com
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