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WHOLESOME PHILOSOPHY WITH HUMBLE BEGINNINGS
Earth Fare is a pioneer in the sale of natural and organic food to grocery customers in the Southeast, Midwest and 
Mid-Atlantic United States. Founded in 1975 as a natural food store, Earth Fare grew to 55 grocery stores and an 
e-commerce site at EarthFare.com. The Earth Fare brand has led the way in honest labeling and the elimination of 
artificial additives in food products. Earth Fare created a “Boot List” of hundreds of ingredients the brand “booted” 
from its offerings, including artificial preservatives, 
added hormones and artificial trans fats.

In 2019, Earth Fare’s sales were approximately 
$450 million, up from approximately $395 million in 
2018. Strong private label offerings have played a 
significant role in driving sales. Earth Fare’s beloved 
private label brands including Earth Fare Organic, 
Handpicked discovered by Earth Fare and Earth Fare 
Everyday Value offer healthy and affordable pantry 
essentials accounting for 13% of aggregate sales.

The Earth Fare brand reaches many of its customers 
through the Healthy Rewards customer loyalty 
program, which has approximately 1 million active 
customers. Approximately 73% of all purchases are 
made by Healthy Rewards members. The brand is 
also well-known for its bakery and prepared foods, 
and recipes for those items are included as part of 
the offering. 

Opp o r tu n i t y  to  Acqu i re 
Ea r th  Fa re ® and  Re la ted 
In te l l ec tua l  P roper ty  Asse t s

Hilco Streambank is soliciting offers 
to acquire the intellectual property 
assets of Earth Fare, including the 
Earth Fare brand and associated 
trademarks, recipes, domain 
names, customer data and social 
media assets. 

Bid Deadline 
March 17, 2020, 12:00 p.m. ET

Auction 
March 19, 2020, 10:00 a.m. ET

$450 million in sales in 2019

Private label sales account for  
13% of aggregate sales

Approximately 1 million  
active customers

73% of all purchases are made  
by loyalty members



ASSETS FOR SALE

SALE PROCESS

Contact Hilco Streambank for more information regarding the assets for sale and sale 
process, including access to a virtual data room.  The sale is subject to approval of the 
United States Bankruptcy Court for the District of Delaware.

RYAN BRENNER
212.993.7213
rbrenner@hilcoglobal.com
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Earth Fare®

Healthy Deals®

Earth Fare Healthy Rewards®

The Clean Plate®

Burgers For Bucks®

And More

TRADEMARKS

RECIPES

EARTH FARE ANNUAL SALES

SOCIAL MEDIA ASSETS
  

CUSTOMER DATA

DOMAIN NAMES

COPYRIGHTS

For more information visit hilcostreambank.com/earthfare

DAVID PERESS
617.642.1909
dperess@hilcoglobal.com

RICHELLE KALNIT
212.993.7214
rkalnit@hilcoglobal.com

In 2018, organic food sales in the US increased 
by 5.9% to reach a total of $47.9 billion. This 
growth in organic food sales outpaced the total 
food sales in the US by more than double.1

EXPLOSIVE GROWTH IN U.S. ORGANIC FOOD SALES

Sources: 1https://ota.com/news/press-releases/20699, 2 https://www.statista.com/statis-
tics/196952/organic-food-sales-in-the-us-since-2000/
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