
ACQUISITION OPPORTUNITY

Hilco Streambank is seeking offers to 
acquire the brand assets of Matilda Jane 
Clothing, which includes two distinct 
branded lines: Matilda Jane® and Good 
Hart®. The assets include internationally 
registered trademarks, domain names 
including matildajaneclothing.com and 
matildajane.com, customer data, tech 
packs, design files and other digital 
collateral, social media accounts, and 
design patents. 

Matilda Jane 
Clothing® & 
Good Hart® 
Apparel and 

Accessories Brands

OVERVIEW
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Smile with pride. Act with heart. 
Live with soul.



Founded in 2005, Matilda Jane recognizes and celebrates the beautiful courage of 
girlhood and brings whimsical, free-spirited creativity forward in playful patterns and 
styles for girls and women, from birth to adulthood. Through colorful palettes and detail, 
the Matilda Jane brand helps girls figure out their own style in fun and creative ways, and 
most importantly, provides a tangible link between mothers and daughters to grow closer 
together through shared experiences. 

MATILDA JANE CLOTHING: WHIMSICAL & FREE-SPIRITED

Whimsical 
imagination ree spirit Changing the world 

one twirl at a time

Matilda Jane delights, shines, 
and inspires, offering apparel 
across numerous categories, 
including blouses, tees, dresses, 
jeans, pants, shorts, skirts, 
jackets, and swimwear, as well 
as accessories and home décor. 
Sizing ranges from babies 0-24 
months old through women’s 
XXL.
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Inspired by the sophisticated but subdued sensibility of 
traditional American style and living, Good Hart® was 
created in 2012 as a streamlined option for the discerning 
Matilda Jane customer. With elevated product offerings, 
including blazers, shirts, and pants, as well as casual product 
offerings, including tees and jeans, the Good Hart brand 
provides a familiar style that rounds out the Matilda Jane 
aesthetic, making Matilda Jane Clothing a one-stop-shop 
for women’s fashion needs. 

GOOD HART: MATURE & SELF-CONFIDENT

Matilda Jane established itself as a premier multi-level marketing (MLM) business, 
relying on a national network of more than 1,200 highly dedicated, independent brand 
ambassadors known as Trunk Keepers. The Trunk Keeper program empowers entrepreneurs 
across the country to turn their passion for clothing and style into a potentially lucrative 
business opportunity with the flexibility and incentives to grow a meaningful customer 
base, local business, and lifelong friendships. 

Trunk Keepers enjoy significant optionality in establishing their business, including 
monthly trunk collections that provide four standard and one custom options. The 
program includes tiered incentive structures that have produced highly profitable Trunk 
Keepers, many having a tenure with the brand for more than a decade. As of 2022, the 
average Trunk Keeper has worked with Matilda Jane for more than 3 years. In 2021, 
nearly 100 Trunk Keepers each achieved more than $100,000 in sales.

TRUNK KEEPERS: AN INVALUABLE NETWORK OF ENTREPRENEURS
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Over the past 17 years, Matilda Jane 
has established itself as a premier girls 
and womenswear brand powered by 
MLM and has developed a substantial 
database of highly loyal customers. 

VALUABLE DATABASE OF LOYAL 
CUSTOMERS & TRUNK KEEPERS 

1M+ Opt-In Email Addresses (96,000 
have purchased in last 12 months)

$110+ Average Order Value

Matilda Jane Clothing and Good Hart products historically have been sold exclusively 
through the Trunk Keeper network and direct-to-consumer via Matilda Jane’s eCommerce 
website, www.matildajaneclothing.com. In 2021, Matilda Jane piloted a girls’ collection 
in Von Maur department stores, and, after experiencing great success, was invited into all 
Von Maur locations for the remainder of 2021 and into 2022. In FY21, Matilda Jane net 
revenues exceeded $60 million, and peak sales exceeded $76M. Annually, the girls’ and 
women’s categories generally account for more than 80% of product sales, the majority 
of which is attributed to the girls’ category. The remaining 15% - 20% of sales are typically 
comprised of baby, tween, home, and accessories categories.

HISTORICAL SALES

SOCIAL MEDIA PRESENCE

YOUTUBEFACEBOOK INSTAGRAM TIKTOK

Matilda Jane Clothing- 
433k likes

Matildajaneclothing – 161k
Goodhartclothing – 2.8k

435bymjc – 8.9k

#matildajaneclothing- 
982k views

1.4k subscribers

FY21 Net Revenue Peak Net Revenue Avg. Women’s 
Category Sales

Avg. Girl’s 
Category Sales

$60m+ $76m+ 37% 46%
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The offering includes:
AVAILABLE ASSETS

• Trademarks: More than 20 
trademarks registered in the U.S., 
Canada, the U.K., the E.U., China, 
and Australia

• Domain Names: Approximately 
50 domain names, including 
MatildaJaneClothing.com, 
MatildaJane.com, and  
TrunKeeper.com

• Customer Data: 1M+ Opt-In Email 
Addresses (96,000 have purchased 
in last 12 months)

• Social Media Accounts: Including 
hundreds of thousands of likes and 
follows across platforms

• Patents: 2 registered U.S. patents 
covering unique ornamental blanket 
designs

DAVID PERESS
EVP

dperess@hilcoglobal.com
617.642.1909

Please contact Hilco Streambank to learn more.

RICHELLE KALNIT
SVP

rkalnit@hilcoglobal.com
212.993.7214

JORDON PARKER
VP

jparker@hilcoglobal.com
719.821.0894

WWW.HILCOSTREAMBANK.COM | INFO@HILCOSTREAMBANK.COM | 1500 BROADWAY, 26TH FLOOR, NEW YORK, NY 10036
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